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Registration Application
Top 10 GCC Cities Forum

His Excellency Businessman,

The Business & Finance Group has the honor to invite your Excellency to participate in The Top 10 GCC Cities Forum which will be held
under the patronage of Jeddah Governorate, during the period 25-28 DhulHijja 1431H (12-15 December 2010).

You are kindly requested to instruct the concerned person to complete the following data and then hand it over to our representative after
concluding the Press Conference as soon as possible to enable us to complete the necessary action as required:

Name of Company/Firm

Person designated for Participation in the Forum
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Position

Address

P.O. Box City Postal Code

Tel.: Fax Mobile:

Participation Category:

] Company to Participate
Sponsorship Categories
L] silver Sponsor [_] Golden Sponsor [_I Platinum Sponsor [_| Advertiser Participant

] Personal Participation

Fees

Incase of Personal Participation, registration fees will be ($1000) US Dollar, Covering attendance for (10) workshops including meals and
transportation.

iy Loyl

P O] Al . gzl
Jlo> b &

;44 Lliall cilia

aliduie 45, Lica [ ]

dasd 4S)Lde [
Jro3 of Jlac¥lg JUI degoro @l il corge corgr gdad Syl j¥gs Vv Japesndll pgany 9955 drasedull 4S)LadI JL> 6+

Jaislly cilivoll ALolid Jac g mdie sanljondf Sle Jotdny 2LAS o Lole ilagh ot pall SLd -+ +AOOOTA 0By lus]



General Information | 24

aljlaell alald aalipy wia wuidel djlita ade

u u (1) o (1) o0 ° (]
A h vsis of i ” Top 10 GCC Cities — cuauall jlaell aljlailg
0 o oo L]
8 Chart Analysis of Cost Efficiency for
Gamalic
| ;.‘::ﬂ:z.\: h . ] . . . ‘ l ‘
Gecames &l aa - . - - . - . .. - . . ‘ . ‘ -
—=— the Competitive Advertising Media il 2 il g el g5 it o sl
V page no page Market Grade zone Tel No.
Ayl | AL 3 501 il /1 yiaal!
Advertising Media Unit Price (US$) Time Frame (60 Seconds) 12 millon audlence Company Name (A) Exchange
35 million browser Advertising Campaign ,
MBC Group 750 6 T L pulasy | AL 3, (Q_‘J aalill sae ““‘
mission of each issue of DT )
CNBG R — Company Name (E)
600 articipan L
6 5000 Participant )‘M}" @)L
MBC FM Radio 500 6 Issue Date
S Gl 3,81 Olsie Ldygeid] Alestl @3,
AL Hayat Newspaper 15,000 full page Release & link co. mailing address Canavass No.
AL Watan Newspaper 13,000 full page 3
oMe¥l ulzAd oMe¥l elia e LMY oLkl 3 ALl diay Cagiatll g4 Sl syl
Economics & Business Magazine 8,500 full page size Ad class. quantity Ad code Classifcation & Code Items Current Issue
5 million Readers
it sy ket e e e ey
Meed Magazine
g 12'000 fu" page Diagram showing correlation of various of the multi-media
H . programm
Yahoo Website 22,000 advertising banner
= @ @® 3 73 < ko) & o v © o @ @ £ o & @ 5 & @® £ o & @ o
o g E g 8 g g g TS 33 g £ gz g E 22 3 = 823 8 = I3 g
© 2 =] 2 - IS =2 2 S 2 g 2 -2 > IR ] 2 S S @ 2 S o @ 2 =] 2] 54
= [N 5 & 2 E S [N a2 = £ o S 5 o 5 T < a 5 5 o 5 = =5
£ © 5 S S @ 3 © o 58 © ; b= © ; 28 = ; = © s ©
< S| — aQ o S| £ s o = o S| o € o S| (=] = =1 o o)
= E = 8 SN £ £ 8 S B E = g E = 8 £ = g £ = E : N
g < S = £ & < 2 -g 2 < g < > < e < g D D . SV i ded e |
5 2 é ° g Sa & S - S g cheque G cash la&  Total Cost of Advertising
= 3 > ] = = o
s £ |3 = = 2 5 ]
3 1o 3 2 2
= © w @ £ Q o = = PRI . B .
T § % g u;_-, E % % 4.4,_;1@3]‘ u.qu‘ (tuu| H.x.” day ).Ia
B [ () . .
5 2 3 = « ;_ < Title Advertiser Payment
Olaall a1 @il ~Lall aded BTR{PW
75.000 50 500 6.700 15,000 12 month 18.000 10.000 10 27.000 3750 4issues 15,000 200 20 4.000 268 15 4,000 3750 2 7.500 m e M @3}-’ N “'“'
Adv. sig. Bank Name
50,000 35 300 3.500 1.000 12 month 12,000 7.969 8 17.000 3,000 4 issues 12,000 200 10 2,000 200 10 2,000 2500 2 5,000 VIP A
40,000 25 200 1.250 521 12 month 6.250 3700 6 15.000 2500  4issues 10,000 200 10 2,000 200 10 2,000 1.750 2 3500 VIPB Jlee¥ly JUl degara / e 1 @it Cgad! (ud ﬁé ) il
Rep. name Cheque No.
40,000 25 200 1.250 521 12 month 6.250 3700 6 15,000 2,500 4issues 10.000 200 10 2,000 200 10 2,000 1750 2 3500 VIPC
35,000 13 200 600 521 12 month 6.250 4.000 3 12,000 2,000 4lissues 8.000 200 10 2000 200 10 2000 1.250 2 2500 “'ﬁ"‘"‘“ @&53 d:":“‘” &.‘J b
Rep. sig Cheque Date.
30.000 13 200 600 417 12 month 5,000 4,000 3 12,000 1.967 3issues 5.900 200 5 2,000 200 5 2,000 1250 2 2500 Spec B
HURZWS 1Py
25,000 18 100 500 333 12 month 4,000 5500 2 11,000 2000 = 2issues 4,000 500 4 2,000 1.000 2 2,000 750 2 {13 Promotional N . B « . ..., . 5 - o Sy e . | = BB | . N -
ST 13 o (i el A LT Asiansidlg Jloc ¥ Mg JUUI dcgano Jo¥ Sydald ,Jo¥] dsvanid] mliwd (nisvind (4o ptdpladl (p adndf 138 juyd oy«

Jlac¥lg JLUI A gomo / @mssiy si2lf 46 ag e grisedl gLl hasls cLoif jfaus! @y -
b pladl (4o aiBgig dgis (99 Legany a2l 3d juins¥ o




General Information | 22

dasgntia
aljaal Gl

== General Information

Special Features of Magazine

o The first magazine specializes in the economic affairs in the Gulf
and Arab world, representing the Forum of Arab Economic.

o Released from Dubai Media City.

o Released monthly, (12) issues per year, in addition to (4) special is-
sues, one each quarter.

o Focuses on (10) chapters monthly, including : Top character, Lead-
ers and achievements, Special file, main sponsor, companies under
spot, membership of Finance & Business Club, Economic topics,
Business Leaders in Gulf, Top 10 Decision Makers.

o Issued bilingual: more (120) pg in Arabic and (80) pg in English

Technical Printing Specs:

o Monthly print order : 35000 Copy

0 Size : (A4, 21x29.7)

o Inside paper for text and Ads: 115gsm, 4x4 colors,
o Cover printed on 350gsm coated with full UV

Annual Subscription Fees:

0 $150 for governmental organizations including postal expenses.
0 $100 for private sector organizations including postal expenses.
o Payment shall be made in US$ to avoid variation in the foreign
exchange rates for local currencies.

Promotional Medial Campaign for Magazine:

o Release monthly ads launching the magazine through multi-me-
dia:

o TV stations (Arabia, CNBC, Dubai)

o Local specialized newspapers and magazines.

o Editorial articles in regional press.

o Electronic sign boards in Saudi Arabia and United Arab Emirates
0 Sponsoring economic forums, conferences and events on a peri-
odic basis.

Distributed Network (Local, regional and in-
ternationa

o Distributed to more than 16000 subscribers, within Gulf & Arab
World, on a monthly basis.

o Distributed to most private companies and firms operating in
Gulf and Arab World, as well as, to more than (22) countries around
the world.

o Circulated to most governmental and official organizations in the
Gulf.

o Circulated to most leading hotels in the Gulf.

Electronic Magazine

All informational and advertising contents loaded and updated on
magazine’s website on Internet Network with interlinking with the
advertisers website (www.bfg-global.com)

Title: General Information about Special Features and Contents of the (10) Special Issues of the Business & Finance Club Magazine related to The Top 10 GCC Cities Program.
Note: Ten (10) special issues of The Business and Finance Club Magazine will especially released to cover the achievements of The Top 10 GCC Cities so that each issue will focus on one city of the Top
10 cities in GCC. Then the (10) issues will be combined together and produced in the Format of Encyclopedia to be distributed in the honoring festival for The Top 10 GCC Cities Program.

SN Ads Class

1 Major

2 VIP+A

3 VIP-B

4 VIP-C

5 Special A
6 Special B
7 Promotional

23 | Benifits of Advertisers

Benefits and Advertises to be obtained by the Advertiser Participating in the (10) Special
Issues of The Business & Finance Club Magazine for The Top 10 GCC Cities Program

Advertising Space

Spread SheetAdSize A3,on Main FrontCoverofthe Magazine plusNo. (4) Pageseditorial press plus (2) pages Adssize (A3)in
Arabicplus(2) Ad pagessize A3in English.Theadvertiser willalso getNo (4) pagesin Arabicplus (4) pagesin English plus (4)
Adspagesinthe Special AgendaforForumPlus (2) ads pages+ (2) editorial pages, allinthe (10) specialissues plusincluding
thelogoofadvertiserinthe mainbannerofthe companies participatinginthe workshops. Alsothe advertiserwillget (100)
copies of the magazine marked with the logo of advertiser. Plus direct electronic link for one year

No. of Ads
Available

10

Ads Code

A1l

Ads Size cm

29.7x42 (A3)

Rate $

75,000

Ads on Back cover of the magazine for one issue plus (4) pages editorial Press, plus (2) Ads pages plus (4) pages editorial
plus (1) Ad. Page in English, plus (3) pages editorial with (1) Ad page in Arabic plus (3) pages editorial and (1) Ad page in
the Special Agenda for Forum. Plus 2 Ads pages + (2) editorial pages, allin (8) special issues. Also, the advertiser will get his
logoincludedinthe Main Bannerofthe companies participatinginthe workshops.In Addition, the advertiser willget (300)
copies of the magazine marked with his logo. Plus direct electronic link for one year.

10

A2

21x29.7 (A4)

50,000

Spread Ads (A3) in inside of front right cover of the magazine for one issue plus (3) pages editorial press plus (3) editorial
pageswith (1) Ad. Plus (3) editorial Pagesin English + (1) Ad. Page size A4, plus (2) Ads. Pages + (2) editorial pages, all for (6)
issues.The advertiser willalso get the same editorial and ads included in the Special Agenda for the Forum.In addition, the
advertiser will get (200) copies of the magazine marked with his logo plus direct electronic link for one year.

30

A7

29.7 x 42

40,000

Adsspreadsheet, Size 3,ontheinside of back Coverattheleftside of the Magazineforoneissue plusNo.(3) pagesincluding
editorialand ads plus (3) pages editorial with (1) page Adin English Plus (2) Ads Pages + (2) editorial Pages for (6) issues. The
advertiser will also get the same editorial and adsincluded in the Special Agenda for the Forum. In addition, the advertiser
will get (200) copies of the magazine marked with his logo plus direct electronic link for one year.

20

A3

29.7 x 42

40,000

Two Ads Facing pages (A3) size for oneissue Plus (2) Pages editorial press (Size A3) plus (2) Ads Pages + (2) editorial Pages
for (3) issue plus release the same material in the Special Agenda fro the Forum. The advertiser will also participate in the
workshops of the Forum and get free membership of the Business & Finance Club for One (1) year. Plus direct electronic
link for one year.

40

A5

29.7 x 42

35,000

One (1) Ad. Page (Special) with (1) facing editorial page (Size A4). Plus (2) Ads Pages + (2) editorial Pages for (3) issues plus
participation in the workshops of the Forum and obtain free membership of the Business and Finance Club for one year. Plus
direct electronic link for one year.

20

A6

29.7 x 42

30,000

(2) Ads.Pages (Arabic—English, size A4 for oneissue plus (2) editorial pages Arabic - English size A4 plus (2) Ads. Pages +(2)
issues plus obtaining free membership of the Business & Finance Club for on year plus direct electronic link for one year.

2 Issues

A7

29.7 x 42

25,000
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An intensive media covering all informational mediums , visual ,audio and
read , so as to convey the needed information , locally, regionally or in-
ternationally . To realize that , the Group employed one of its informational
means ,which is confined in Business & Finance Club Magazine, by produc-
ing special ten issues of the magazine to cover this event efficiently way, by
allocating an issue to every Gulf city in an independent way, so that every
issue deals with the most important economic achievements in it , while
the file of each issue centralized around the most important achievement
in each Gulf city in the most vital ten economic sectors, as it was recorded
below in the clause of the issue file, as detailed below:

The Guardian of the Issue:

In an exclusive way, the Business & Finance Club Magazine presents a
complete comprehensiveness to the Sponsor of the issue which includes
a distinguished place within the pages of the magazine to show through
it, the activities of the Sponsor of the issue. This will enable the Sponsor’s
information to be delivered widely. The sound proof is the economic visions
and contents of the sponsors of the previous issues of our Magazine and to
those who desired for a large media’s spreading, the magazine has arranged
an informational programme, selected for the esteemed clients aiming at
desired in distinction.

The Character of the Issue:

Appears through the magazine in each issue, a unique economic character
who played a vital role in the economy development. The performance of
the issue’s character, regarded as a basic means for attracting investments
and developing the exports , so as to reflect positively on the local eco-
nomic incomes, through the role he played in the service of his national
economy .Our magazine was very proud of the characters interviewed as
guests in these short time of its starting .

Leaders and Achievements:

Monthly, the magazine hosts the most important characters who contrib-
ute in the making of the society’s economy to speak about their achieve-
ments and the reasons of success and the role it played in the economy’s
progress. This character introduced in an exclusive way and the magazine
is very proud of the choice from its clients who were selected from the Gulf
and the Arab world, through its issues.

The File of the Issue:

[0== Participant Advertiser Program

"'e.‘% / &,ﬁu_

The main reason behind the success and continuity of the magazine is fo-
cusing on the major sector of the economy so that, every issue deals with
the inclusion of the most important economic sectors in each Gulf city that
participates in this event besides preparing the necessary informational
materials. These sectors are petroleum, tourism, education, medicine, com-
munications, industry, investment, real estate and contracting, insurance
and the banking sectors. These sectors are well consolidated with facts and
figures, so as to be distributed within the honoring festival and work shops
which were participating in that event. This will certainly contribute in ex-
ploring the potential business opportunities and establishment of mutual
business partnerships.

Arabic Regional and International Stations:

The magazine follows certain strategies that distinguished it from other
ones and that with an accurate and balanced follow up to the news and
achievements of the economic sectors periodically, to be acquainted with
the latest developments in finance and business arena, locally, regionally
and internationally from the general and private sectors.

Local, Arabic and International Issues:

By thorough investigations for the distresses of the economy’s makers and
their facing problems of the economical situation, we find it is necessary to
acquaint the reader with those problems and their answers, through which
we seek a purposeful economic vision, locally, Arabic and internationally,
observing the passing of the others faults and stimulating the insights and
creativity to the decision makers.

GCC Forum:

From the most important priorities of the magazine are the suggestions,
studies and topics that concern the sectors we deals with, in recognition
of the Group to the role of these active sectors at Gulf level. The magazine
shows through this entry, the most important events that take place in the
Gulf arena.

Regional Forum:

In recognition of the magazine to the basic role of the Arabic economy and
desirous in co-ordination and integration, the Group decided, through our
magazine to probe the Arabic problems and disclose them to the reader
who become in need of conveying a piece of information that becomes a
key to Arabic economy.

Kingdom of Saudi Arabia ©OSCAGE DY
Ministry of Culture and Information M @;\‘;}j 03]
Foreign Information atlfil, g_;)t_'a.l' () — (|

sen IB SN/ ST X

.MH‘\ JARNN /-| gyl

Kingdom of Saudi Arabia

Ministry of Culture and Information
Foreign Information

Date :6/12/ 1429

No. k/ 1/ 300/

To Whom It May Concern

This Ministry wishes to announce that concern the Business and Finance Group (An specialized informational
company generated from the Kingdom of Saudi Arabia for more than 25 years, passing through the Kingdom of
AL-Bahrain, till stationed in Dubai Medid City in U.A.E.) requested this Ministry to support it morally to ease its dif-
ficulties and to introduce it to the public and private sectors to become acquainted with its numerous activities,
particularly, its recent one that represented in producing and issuing the (Business and Finance Club Magazine), a
monthly magazine specializes in finance and business affairs and cover the Saudi economical sectors in particular
and the Arabic economy in general. Every monthly issue pivoted round one of twelve economical sectors which are
: Oil, Industry, Investment, Finance sector, Communication, Real Estate, Medicine, Tourism, Education, Insurance and
nutritious Production sector. Twelve (12) issues of the magazine are constantly released in Arabic and English every
year. Thirty Five Thousand (35,000) copies of each issue are produced on a monthly basis and distributed through a
large networks of distribution channels to most of Arab countries and throughout the world.

Therefore, we would like to urge you to extend to the Business and Finance Group, your utmost support and help
along with all necessary facilities to enable the Group to produce a special issue under the title (Top 10 GCC Cities).
This issue aims at shedding lights to the solidity of the Saudi economy in particular and the Gulf one in general.
The issue will include an special file about the most important performances of the Ministry of Municipal and Rural
Affairs, concerning the infrastructure which helps the sectors of real estate, economical cities, housing and develop-
ment projects. To fulfill this purpose, the group’s working cadre will be deputized from Dubai Media City to make
interviews and reportages with the government authorities and the private sector as it concerned with this issue.
Therefore The Ministry is looking forward to receiving your anticipated support so as to share in the success of this
issue by facilitating the informational coverage by the team work who are entrusted with production the issue in
the shade of expanding the informational circle around the kingdom locally, regionally and internationally for the
benefit of it. This issue will be presented to the Ministry before its issuance ..

With my best regards

Under Secretary of State for Foreign Information
Dr. Saleh Bin Muhammad ALnamla

Kingdom of Saudi
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Ministry of Culture and Information - Foreign Information — Riyadh 11161 — Tel.: 4428181 — Fax: 4012081 — E-mail: fi-info-@moci.gov.sa
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Elements and merits of the Platinum Sponsor for the Top 10 GCC Cities Program

1-Honoring Festival:

In its capacity as the Platinum Sponsor Top 10 GCC Cities Program shall obtain
participation in the honoring festival through honoring by its city’s governorate
in recognition of its performances in the city it affiliates to, and in its capacity as
the Platinum Sponsor for this program. The Platinum Sponsor will be the main
speaker in the honoring festival and will be granted The Top GCC Achievement
Reward. The Platinum Reward and the Outstanding Performance Award, ac-
credited by the city governorate and the concerned official authority.

2-Workshops:
In its capacity as the Platinum Sponsor in the Top 10 GCC Cities Program shall
have the right to participate in the workshops.

3-Advertisement/Editorial Campaign in Newspaper:

In its capacity as the Platinum Sponsor in The Top 10 GCC Cities shall obtain
advertisement size 4 page (21 x 27.5 cm) to be released in the newspaper for
(4) times plus editorial Press Coverage for (4) times and releasing the logo of the
sponsor in (4) pages in the newspaper.

4-Journalistic Supplement:

In its capacity as the Platinum Sponsor in the Top 10 GCC Cities Program shall
have the right to sponsor the Journalistic Supplement for (2) pages, by inclu-
sion of the logo of the establishment and granting the establishment one ad-
vertisement page. The supplement will be released in the most famous national
newspaper.

5-TV Advertisement Campaign:

In its capacity as the Platinum Sponsor in the Top 10 GCC Cities Program shall
obtain TV advertisement campaign in 20 advertisement bulletins in the amount
of 2 bulletins daily in 30 seconds per bulletin. The advertisement topics should
be telecasted in Arabia satellite channel.

6- Radio Advertisement Campaign

In its capacity as the Platinum Sponsor in the Top 10 GCC Cities Program shall
obtain radio advertisement campaign in 20 advertisement bulletins in the
amount of 2 bulletins daily in 30 seconds per bulletin.

7- Special Journalistic File in Arabic language in the Business and Finance
Club Magazine:

Inits capacity as the Platinum Sponsor in the Top 10 GCC Cities Program shall ob-
tain photographed journalistic interview with editorial material in the amount
of 8 pages containing the establishment most important performances in Ara-
bic language as well as an advertisement in two pages size (A3). In addition, the
Ads and editorial coverage of the Sponsor will be repeated in all (10) special
issues of The Top 10 GCC Magazine.

8- Special Journalistic File in English language in the Business and Finance
Club Magazine

Inits capacity as the Platinum Sponsor in the Top 10 GCC Cities Program shall ob-
tain photographed journalistic interview with editorial material in the amount
of 8 pages containing the establishment most important performances in Eng-
lish language as well as an advertisement in two pages size (A3). In addition,
the Ads and editorial coverage of the Sponsor will be repeated in all (10) special
issues of The Top 10 GCC Magazine.

9- Loading the Magazine on Internet Network

In its capacity as the Platinum Sponsor in the Top 10 GCC Cities Program shall
obtain loading of all the contents of advertisement and informational on the
magazine website Internet Network with direct link to the main website of the
sponsor. In addition the data related to the Sponsor will updated on a monthly
basis throughout one year.

10- Free Elements and Contents of the Program:

In its capacity as the Platinum Sponsor in the Top 10 GCC Cities Program shall
obtain, in addition to the fixed monthly distribution for the annual subscription
to the number of (16,000) members in the magazine of Business and Finance
Group Club, (600) Six Hundred set from all free components of the program
marked with the best regards of the guardian.

11-The Total Cost:

The Second Party, in its capacity as the Platinum Guardian in the Top 10 GCC
Cities Program shall pay the total cost of (300,000) Three Hundred Thousands
Dollars Only, in cheque to the First Party, in the name of Business and Finance

Group.

The First Party The Second Party

Business and Finance Group Signature &Seal
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Advertising Media Unit Price (US$) Time Frame (60 Seconds)

MBC Group 750 6

CNBC 600 6

MBC FM Radio 500 6

AL Hayat Newspaper 15,000 full page

AL Watan Newspaper 13,000 full page
Economics & Business Magazine 8,500 full page

Meed Magazine 12,000 full page
Yahoo Website 22,000 advertising banner

Breakdown for Components of Multi-Media Program for The Top 10 GCC Cities
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Chart Analysis

Diagram Showing Effectiveness & Circulation

of Various Components of Multi-Media Progam

Sponsorship Category
Honoring Festival

Number of Units

Unit Price ($)

Workshops

Number of Units

Unit Price ($)

TV Advertising Campaign
Number of Units

Unit Price ($)

Radio Advertising Campaign
Number of Units

Unit Price ($)

Advertising/Editorial Newspaper Campaign
Number of Units

Unit Price ($)

Ao o0 ssues

Number of Units

Unit Price ($)

Electronic Link Update

Number of Units

Unit Price ($)

Program Portfolio

Number of Units

Unit Price ($)

Grand Total for Each Category
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1-Honoring Festival:

In its capacity as the Golden Sponsor in the Top 10 GCC Cities Program shall
obtain participation in the honoring festival through honoring it by its city’s
governorate in recognition of its performances in the city it affiliates to, and in
its capacity as the Golden Sponsor for this program. The Sponsor will be grant-
ed the Golden Reward accredited by the City governorate and the concerned
official authority.

2-Workshops:

In its capacity as the Golden Sponsor in the Top 10 GCC Cities Program shall
have the right to participate in the workshops. The Sponsor is also entitled to
nominal his designated host to participate in the workshops for (2) days.

3-Advertisment/Editorial Campaign in Newspaper:

In its capacity as the Golden Sponsor for the Top 10 GCC Cities shall obtain Ad-
vertisement size ¥4 page (21 x 27.5 cm) to be released in the newspaper for (4)
times plus editorial Press Coverage for (4) times and releasing the logo of the
sponsor in (4) pages of the newspaper.

4-Journalistic Supplement:

In its capacity as the Golden Sponsor in the Top 10 GCC Cities Program shall
have the right to sponsor the journalistic supplement by having advertisement
for 2 page for (4) issues. In addition, the Sponsor shall have editorial coverage
for (4) issues together with releasing his logo in (10) pages.

5-TV Advertisement Campaign:

In its capacity as the Golden Sponsor in the Top 10 GCC Cities Program shall ob-
tain TV advertisement campaign in 10 advertisement bulletins in the amount
of 2 bulletins daily in 30 seconds per bulletin. The advertisement topics should
be telecasted in Arabia satellite channel.

6- Radio Advertisement Campaign

In its capacity as the Golden Sponsor in the Top 10 GCC Cities Program shall
obtain radio advertisement campaign in 10 advertisement bulletins in the
amount of 2 bulletins daily in 30 seconds per bulletin.

7- Special Journalistic File in Arabic language in the Business and Finance
Club Magazine:

Elements and merits of the Golden Sponsor for the Top 10 GCC Cities Program

In its capacity as the Golden Sponsor in the Top 10 GCC Cities Program shall ob-
tain photographed journalistic interview with editorial material in the amount
of 6 pages containing the establishment most important performances in Ara-
bic language as well as an advertisement in two pages size (A3). In addition, the
Ads and editorial coverage of the sponsor will be repeated in (6) issues of (10)
special issues of the Top 10 GCC Magazine as desired by the sponsor.

8- Special Journalistic File in English language in the Business and Finance
Club Magazine

In its capacity as the Golden Sponsor in the Top 10 GCC Cities Program shall ob-
tain photographed journalistic interview with editorial material in the amount
of 6 pages containing the establishment most important performances in Eng-
lish language as well as an advertisement in two pages size (A3). In addition, the
Ads and editorial coverage of the sponsor sill be repeated in (6) issues of (10)
special issues of the Top 10 GCC Magazine, as desired by the sponsor.

9- Loading the Magazine on Internet Network:

In its capacity as the Golden Sponsor in the Top 10 GCC Cities Program shall
obtain loading of all the contents of advertisement and informational on the
magazine website Internet Network with direct link to the main website of
the guardian. In addition, the data related to the sponsor will be updated on a
monthly basis throughout one year.

10- Free Elements and Contents of the Program:

In its capacity as the Golden Sponsor in the Top 10 GCC Cities Program shall ob-
tain, in addition to the fixed monthly distribution for the annual subscription to
the number of 16000 members in the magazine of Business and Finance Group
Club, (200) Two Hundred from all free components of the program marketed
with the best regards of the sponsor.

11-The Total Cost:
The Second Party, in its capacity as the Golden Sponsor in the Top 10 GCC Cities
Program shall pay the total cost of (155,000) One Hundred Fifty Five Thousands
Dollars Only, in cheque to the First Party, in the name of Business and Finance
Group.

The First Party The Second Party

Business and Finance Group Signature &Seal
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Elements and merits of the Silver Sponsor for the Top 10 GCC Cities Program

1-The Honoring Festival

In its capacity as the Silver Sponsor for the Top 10 GCC Cities Program
shall obtain participation in the honoring festival and that through
honoring it by its city’s governorate in recognition of its perform-
ances in the city it affiliates to, and in its capacity as the Silver Spon-
sor for this program. The Sponsor will be granted the Silver Reward
as recommended by the city governorate and concerned official au-
thority.

2-TV Advertisement Campaign:

In its capacity as the Silver Sponsor the Top 10 GCC Cities Program
shall obtain TV advertisement campaign in 6 advertisement bulletins
in the amount of 2 bulletins daily in 30 seconds per bulletin. The ad-
vertisement topics should be telecasted in Arabia satellite channel.

3- Advertisement/Editorial Campaign In Newspaper:

In its capacity as the Silver Sponsor for the Top 10 GCC Cities Program
shall obtain advertisement size 1/4 pages (21x27.5cm) to be released
in the newspaper for (4) times plus editorial press coverage for (4)
times and realizing log of the Sponsor in (4) pages.

4- Radio Advertisement Campaign:

In its capacity as the Silver Sponsor in the Top 10 GCC Cities Program
shall obtain radio advertisement campaign in 6 advertisement bul-
letins in the amount of 2 bulletins daily in 30 seconds per bulletin
through MBC FM Radio.

5- Special Journalistic File in Arabic language in the Business and
Finance Club Magazine:

In its capacity as the Silver Sponsor in the Top 10 GCC Cities Program
shall obtain photographed journalistic interview with the written
topic in the amount of 4 pages contain the establishment most im-
portant performances in Arabic language as well as an advertisement

in two pages size (A3). In addition, the Ads and editorial coverage of
the Sponsor will be repeated in (3) issues out of (10) special issues of
the Top 10 GCC Magazine, as desired by the sponsor.

6- Special Journalistic File in English language in the Business and
Finance Club Magazine

in its capacity as the Silver Sponsor in the Top 10 GCC Cities Program
shall obtain photographed journalistic interview with the written
topic in the amount of 2 pages contain the establishment most im-
portant performances in English language as well as an advertise-
ment in two pages size ( A3).

7- Loading the Magazine on Internet Network

In its capacity as the Silver Sponsor in the Top 10 GCC Cities Program
shall obtain loading of all the contents of advertisement and infor-
mational on the magazine website Internet Network with direct link
to the main website of the Sponsor.

8- Free Elements and Contents of the Program

in its capacity as the Silver Sponsor in the Top 10 GCC Cities Program
shall obtain in addition to the fixed monthly distribution for the an-
nual subscription to the number of 16000 members in the magazine
of Business and Finance Group Club, one hundred set from all free
items of the program with the best regards of the Sponsor.

9-The total cost:

The Second Party, in its capacity as the Silver Sponsor in the Top 10
GCC Cities Program shall pay the total cost of( 100,000) One Hundred
Thousand Dollars Only, in cheque to the First Party, in the name of
Business and Finance Group.

The First Party The Second Party

Business and Finance Group Signature &Seal
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Achievements of Economic Sectors

of GCCTop 10 Cities

6- Communication Sector :

With the technical developments which were
witnessed by the international communication
sector, the countries of the council have paid
great attentions to that sector, particularly that
the GCC, distinguished with their openness to
the world at various civilization and economi-
cal sides. According to the statistics the value of
investment in communication sector reached
in the countries of the council about $325milliar, most of them di-
rected infrastructure projects in order to give investment chances
to open the door to new investors and to speed the paces for their
privatization. The statistics indicators to the GCC, show the rise of the
working telephone lines in U.A.E to the year 2004 to about 4,108,000,
Bahrain 613,000 lines, Saudi Arabia, 7,985,973 lines Qatar, 326,688 Ku-
wait, 496,973 to reach the total lines to the countries on that years to
14,026,965 million line.

7- Industry Sector :

The Industry sector in the countries of the coun-
cil is strategic base to activate the progress of
economical diversification that the countries in
the council depend on so as to find away out
of the oil economy cocoon, the unilateral one.
Many of the countries of the council are differ
in the agenda of developing their industrial
sector, some of them back with giving a push
to the role of the derivation industries and the accompanying ones,
while the others, in particular Saudi Arabia and U.A.E., directed to sup-
port the role of the transmutation industries. However, the industrial
sector with its different kinds form a basic foundation in the national
economy of the GCC and according to the unified economical report

statistics to the year 2006 the percentage of the industrial sector per-
formances in the total local outcome of the Kingdom of Saudi Arabia
reached  59.6%, Bahrain about 38,8%, Kuwait 61,6%, U.A.E. about,
49,2% ,0man about, 59,0% . Qatar about 69,2% ...

8- FINANCE INVESMENT SECTOR:

The petroleum jump in the countries of the
council correlated with the adoption of many
purposeful plans to attract the investment and
though the last three decays witnessed the
heading of the Gulf investors towards other
world countries and the spread of (petro-dollars) ¢ .
phenomenon which is a mechanism to circulate the Gulf petroleum
proceeds in the world markets but many changes had happened to
return back the national investors to invest their money in their coun-
tries particularly after September,11 events. The rates of the national
and foreign investment flow have increased encouraged by the facili-
ties offered by the council’s countries to attract the national and for-
eign investments in particular the tax exemption for some projects
and issuing more regulations so as to free the real estate circulation in
the countries of the council.

The most important pushing facts of the investment rising in the
countries of the council is the rise of the rates of the monetary lig-
uidly and that mean the abundance of investment channels. The rates
of the local flowage in the countries of the council to reach in the year
2006in U.A.E. 23,21%, Saudi Arabia 19,31%, Bahrain 14,89%, KUWAIT,
21,66, Qatar 37, 95%, Oman 24,49%.

9- Real Estate Sector:

With the growth in the rates of population in the country of the council
the real estate sector witnessed substantial changes during the past
few years particularly in the light of the huge construction and real

estate projects which were laid down by the gov-
ernment of the countries of the council and co-
incided with the facilities granted by them such
asissuing legislative mechanisms to free real es-
tate circulation so as to pump more investment
in the arteries of that sector. Those measures en-
couraged the private sector to lay down some
views to innovative projects. The countries of the
council were different in their views towards the performance of the
real estate for instance, in U.A.E., the real estate sector, obsesses about
10% from the total of the national income, and most of the projects
concentrated in Dubai and Abu Dhabi Emirates, and the number of
the real estate projects in the U.A.E. is estimated at $1,300 trillion, in
the kingdom of Saudi Arabia the real estate sector in the shadow of
the huge project particularly, the government projects and the ones
which were led by the private sector has become a basic foundation
for the development. The contribution of the real estate sector in the
total local proceeding of the kingdom of Saudi Arabia ,is estimated at
SR55milliar and about 9,5% from the non- petroleum local proceed-
ing butin Oman Sultanate, the rate of the demand of real estate has
rised with about 54%during the year 2005. Furthermore, the size of
the real estate deals in the year 2007, risen to about 24,2million sqm,
with a rate in the increase, reached 43,4%, also the size of the real es-
tate investment in the Sultanate in the year 2007, reached 1,6 1milliar
Omani riyal, while the rates of the Gulf investment in the real estate
sector reached 38%. In AL-Kuwait, the real estate occupied the second
position after the petroleum and the real estate market in Kuwait, wit-
nessed a roaring circulation, surpassed the values of the investment
flow to $8milliar also the number of the residential units are expect-
ed to reach with the start of the year 2010about 100,000 residential
units.

In AL-Bahrain, the construction projects obsessed to about 79%
from the total size of the projects which are executed with value of
$13,3milliar while in Qatar the size of the investment earnings esti-
mated at 15-25%,particularly after the decree that specify18 areas for
the Qatari investment

10- INSURANCE SECTOR

The insurance sector is modern emerged lately
in economical sectors arena in the countries of
the council and the size of the investment in
that sector is estimated at about $17milliar. The
U.A.E is the leader in this respect as the size of
the insurance market in the year 2007 was es-
timated at about 12,3milliar dirham compared
to10,3milliar dirham in the year 2006 with the
percentage of 42,5% from the total size of the marketing in GCC. But
the statistics indicate that the percentage of the contribution of insur-
ance sector is in decrease as the statistics indicate the dwindle of the
ratio of the contribution of insurance sector from the total local return
in the states of the region with about 1% only, opposed to 2,7% from
the return in nascent markets and 9,2% in the developing industrial
countries. It is worth mentioning that the health sector in Saudi Arabia
and U.A.E. come out to be one of the most important sectors.
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This event is regarded as the first joint economic Gulf grouping be-
tween the performances of the secretariats and municipals of the Top
10 GCC Cities. The grouping is gathering for the first time to show the
performances which achieved in each Gulf State as one performance
after another. The event reviews the most important economic sec-
tors in various fields and the statistics which were carried out by the
program showed the following :

1- Oil and Gas sector :

The council states obsess huge energy resourc-

es particularly the oil and gas and it is enough

for instance to cite that the kingdom of Saudi

Arabia is regarded as the first country in the

world oil reserves and the GCC investments in

oil and gas amounts to $300milliar. Believing

in the importance of their wealthes and their

role in supporting the development planning and realizing the well-
being of their people the matter that reflected on magnifying the
benefit from the oil returns and employs them in successful economic
projects. With regard to the share of each country in the world oil re-
serves and according to the statistics of the unified Arabic economic
report for the year 2006. According to report Saudi Arabia processes
about 2264, 25milliar barrels as the biggest world reserves U.A.E. 97,8,
Kuwait, 101/ 5, Oman, 5/40 and Qatar with reserves of 15,21milliar
barrels.

Concerning the gas reserves in GCC, the Saudi Arabia reached about
7,153milliar sgm, AL-Bahrain 0,93, U.AE. 6,073Milliar sqm,while Qatar
is regarded regionally and worldly the first country in this field with
reserves reached about 25,793 milliar sqm, while the Kuwait share
reaches about 1,586 and Oman 0,856

2-Tourism Sector :

The GCC, have achieved great progress in de-
veloping their tourism sector though there are
some differences in the efforts and strategies
of the council states to magnify the role of this
sector and increase its performance in the Total
National Product but it can be agreed that this
sector has gained a great care particularly with
the trend that some GCC to develop new touris-
tic products in addition to supporting the infrastructure of the sector
through establishing touristic resorts and great marketing centers. Ac-
cording to the statistics of the GCC Secretariat General, the number of
hotels has reached for the year 2004H in the council’s countries about
1607 hotels out of them Saudi Arabia has 920 ones, followed by the
U.A.E. with 366 Oman with 147, Qatar 35, Kuwait 47, Bahrain 92 hotels.
However, the number of hotels and tourist facilities are rapidly increas-
ing in the GCC during the last three years.

3- Education Sector:

The Educational sector is regarded as one of the
luckiest sectors as the leaders of the GCC have
paid great care towards it in the capacity of its
importance in modernalizing and speeding the
development. The development in the countries
of the council has begun with the beginning of the petroleum jump in
addition to the emergence of other facts as the trend of the countries
States to adopt the free market strategies and diversified economy as
well as encouraging competition. This gave great importance to the
role of educational sector with the emergence of the need to new
scientific specializations and creating employment opportunities in
private sector. The volume of the investments in the countries of the
council are estimated to $56milliar, while the projects under execution
reached $43milliar. The advanced education is regarded as the mirror

that reflex the development of the educational sector as a whole in
the countries of the council.

According to the statistics of the Secretariat General of the GCC the
number of the governmental and private universities in the U.AE. in
the academic year 2004H about 8 universities compared with 6 ones
for the year 1999, Bahrain, 10 universities to the academic year 2004,
compared to 2 universities in 1999, Saudi Arabia, 11 universities, com-
pared with 8 ones, Qatar 5 universities, compared to one university.
The countries of the council have begun to direct towards the spe-
cialization of the educational sector as some countries have recorded
particularly, U.A.E. qualitative initiatives to attract branches of some
international universities. According to stated statistics the total male
and female students in university stage in Oman about 20893, male
and female students in the academic year 2003-2004H compared
with about 7796, ones in the academic year 1995-1996 as the number
in Kuwait has reached 16562, compared with 20417, Saudi Arabia
571813, compared with 209796, as the biggest number in the GCC,
while Bahrain reached 26140, compared with 6998, in the academic
year 1995-1996 .

4- Medical Sector :

In view of the appropriations and huge resourc-
es which were allocated by the countries of the
council to improve the general health standards
and that accompanied by the advancement of
the infrastructure of the medicine sector in GCC
such as establishment of developed hospitals

that equal their international similar as well as
supplied them with the qualified cadres. According to the statistics
the investment volume in the medical sector in the countries of the
council about $80milliar and the volume of expenditures on it about

13 | Economic Achievements

$40milliar. The number of the beds in government hospitals in U.A,E.,
in the year 2004, about 6872 beds compared to 5963 beds in the year
1996, AL-Bahrain, 4694 beds compared to 1578, Saudi Arabia 39995,
compared to 36028, Oman 8085 compared to 4798, Qatar 1421, com-
pared to 1127, Kuwait 4747, compared to 4425. The most important
development in the medicine sector in the Kingdom of Saudi Arabia is
rise of the rate of its settlement which registered high jumps in health
care field.

5- Communication and Transport sector :

In view of the recency of the projects and
progress of the economic and social stepsin GCC,
the strategies of communication and transport
follow in succession till the roads networks in
the countries of the council surpass the interna-
tional ones in their streaming. Also they enjoy an
advanced communication network besides, the
numerous traveling and air, sea and land cargo passages. The projects
under execution in transport sector in GCC about $2,3trillion, accord-
ing to the statistics the secretariat general of the GCC, the number
of the collective paved roads have reached in the countries of the
council to the year 2004H 714, 646 k.m. with the lion share for Saudi
Arabia with 44,096 k.m. compared with 36581 k.m for the year 1996,
Oman Sultanate 14, 684 k.m. compared with 6, 591k.m, Kuwait 5,720
k.m. compared with
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Kingdom of Saudi Arabia @ Ko rrs NSO 1oyl
Ministry of Municipal and Rural Affairs RS VA B AN
General Department for Marketing and Information -calbiyhl
Department of public relation and information

No. 3000012819
Date: 10/3/1430H

His Excellency Eng. Imad Bin Mohammed Alhati
President of Business and Finance Group

Peace be upon you

Reference is made to the letter of HRH Prince Mansor Bin Muteb Bin Abdul Aziz, Deputy
Minister of Municipal and Rural Affairs that the Business and Finance Group will produce
the informational program with diversified mediums, visual, audio and read with the special
issue about the (Top 10 GCC Cities). As Jeddah province succeeded in jumping up to a high
position as (the best province in the field of real estate finance and development as well as
the development of the purposeless areas).

As stated in your letter this success will be accompanied by an honorary festival to the Top
10 GCC Cities or their representatives, besides, honoring the private sector which partici-
pated positively in this event.

The event is regarded as the first of its kind and the Gulf grouping is qualitative one with
the presence of economy and investment leaders locally, regionally and internationally. We
have the pleasure to inform you the event will be conducted under the patronage of the
Governorate of Jeddah Province.

Secretary of Jeddah Province
Eng. Adel Bin Muhammad Fakih
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Kingdom of Saudi Arabia
Ministry of Municipal and Rural Affairs
Department of Public Relation and Information

Circular to all governorates

His Royal Highness / His Highness
His Excellency /

Peace be upon you,

The Ministry has received the letter of the under Secretary of State of the Ministry of
Culture and Information for Foreign Information No. 23/30/ek/s, dated 6/12 / 1429 H,
which contain the determination of Business and Finance Group to produce special is-
sue under the title (Top 10 GCC Cities).

The issue will contain an special file about the most important performances of the
Ministry of Municipal and Rural Affairs concerning the infrastructure which serves real
estate sectors, economical cities, housing and development projects. To fulfill this task,
the group>s team work will be deputized from Dubai Media City, to carry out journalistic
interviews and reportages with the government authorities and ranking officials.

We hope you will facilitate the team work task by providing them with information and
pictures that portrait the reality of the municipal services and the extent it has reached
as to development and modernity.

Peace be upon you....
Mansor Bin Miteb Bin Abdul Aziz
Deputy Minister of Municipal and Rural Affairs.
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b== Advantages and Activities of the Program
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Firstly: Mission of the Program

The program is regarded as the first and the most huge qualitative event
which contains presentation of the achievements which were accomplished
and those going on in the most important 10 cities within the Gulf Coop-
erative Council States, through governorates, municipalities regarding the
infrastructures and services constructions for economical development, resi-
dential and constructional, urban planning development and providing the
suitable infrastructure for local, regional and international investment. It is
worth mentioning that the total value of Gulf governorates and municipali-
ties projects together make up more than $ 3 trillion, according to the studies
carried out in the private projects in general sector, contrary to the projects
in private sector which make up a huge economical power in comparison to
the advanced countries. This draws the world attention to the Gulf to become
the destination of investment and merging with international agglomeration,
thus localizing the financial cycle.

This event also aims to present an honorable informational image supported
by facts and figures to reflect, through a mixture of arranged audio, readable
and visual informational mediums, the performances achieved by Gulf gov-
ernorates and municipalities showing in details the performances of each
one separately.

The convention of this qualitative event in the shadow of the financial crisis
witnessed by the international markets in the recent times and the measure-
ments taken to overcome the danger of calamity. This Gulf gathering and al-
lied inits first meeting proved to the world the solidity, stability and dyna-
mism of the Gulf economies and its ability to absorb the passive effects of
the international financial crisis through Gulf and international economical
agglomeration and alliances targeted in the framework of such event.

This program aims at creating competition between Gulf governorates and
municipalities, so as to nominate and choose the Top 10 GCC cities according
to the levels of their performances and achievements on the basis of certain
criteria that are marked by disclosure, transparency and objectivity.

Secondly: Objectives of the Program:

1- Strategic objectives:

A- Presenting an honorable informational image about the performances of
the most important and distinguished ten (10) cities at Arabic and interna-
tional level through a complete informational coverage by multi-media: au-
dio, visual and readable means that are prepared for the event.

B- Consolidating the competition spirit among the Gulf governorates and
municipalities in order to obtain the position of the best city in accordance
with its privileges, thereby consolidating the integration between them in all
fields.

C- Enhancing the universal competition for the distinguished Gulf governo-
rates and municipalities through the honorary festival which will held annually
and periodically starting from the kingdom of Saudi Arabia in its first cycle and
then other Gulf countries in turn, so that in the first cycle they will determine
the place where the second cycle festival will be held till it will be transferred
to universal horizons in its annual cycles aiming at universal promotion for
local investments and to evaluate the feasibility of the regional and universal
partner’s in these investments.

D- Exploring and crystallizing the available investment opportunities at Gulf
governorates and municipalities through holding 10 workshops accompa-
nying the honorary festival. There will be specific workshop advertising the
business opportunities within each participating sector as stated in the letter
of The Saudi Ministry of Culture and Information. In these workshops, more
than 2500 local, regional and international businessmen were addressed in
addition to international experts and specialized speakers so as to study and
analyze the investments chances put forth in the workshops. This will allow
the governorates, municipalities and Gulf companies to make use of global
experiences and enter into alliances and strategic partnerships with giant in-
ternational companies through gathering them under one roof in the pres-
ence of the heads from general and private sectors.

2-Economical objectives:
A- Highlighting the solidity, attractively and the stability of Gulf economies .
B- Encouraging the regional and international capitalist investments, so as to

contribute positively in making use of the business opportunities and invest-
ment projects that are solicited by Gulf governorates and municipalities. This
will enable them to open qualitative investment channels, activate and sup-
port the economical development in GCC.

C- Exploring and analyzing the available investment chances in Gulf markets
particularly in real estate through the workshops and symposiums which ac-
company the honorary festival.

D- Consolidating the strategic partnership between the general sector rep-
resented by the Gulf governorates, municipalities and the private sector
through inviting giant Gulf and international companies that specialized in
construction and real estate activities, building and services to participate in
this qualitative event, thereby enabling Gulf governorates and municipalities
to explore new sources of supply and to realize tangible economical abun-
dances in their future projects.

E- Exploring and developing advanced new mechanisms to finance the con-
struction and residential projects to meet the increasing demand for residenc-
esin GCC.

3-Social Objectives:

A- Consolidating cooperative ties between Gulf governorates and munici-
palities through exchanging experiences and expertness between them con-
cerning infrastructure, construction and services development, in order to ac-
complished integration between them in compliance with the directives and
tendency of the supreme leadership.

B-consolidating cooperative ties between Gulf governorates, municipalities
and citizens and residents through enlightenment and guiding campaigns of
the governorates and municipalities which will be included in the informa-
tional coverage campaigns associated the event.

C- Supporting and consolidating the social responsibility’s sprit of the lead-
ing Gulf companies and establishments through their active participation in
supporting the projects which are solicited by Gulf governorates and munici-
palities.

D- Developing and consolidating informational awareness and social respon-
sibilities of the citizens and residents in the same manner in the GCC, so as to
preserve the achievements and gains which attained by the Gulf governorates
and municipalities in the field of infrastructure and services constructions.

Advantages of program

Thirdly: Activities and Elements of the Program

This event sets up the biggest Gulf and international economical demonstra-
tion, as it will include complete informational coverage through a mixture of
audio, visual and readable informational mediums which contain more than
eleven elements the governorates and municipalities are enjoyed with, and
the private sector of establishments that the Gulf city gets it in its capacity as
the best city according to the nomination process. Among the most impor-
tant elements of the programs are the following:

« Honorary festival.

‘Workshops.

TV program/documentary film

« TV advertisement campaign.

« Broadcast advertisement campaign.

« Journalistic supplement.

<The distinguished advertisement in Arabic language in the Business and Fi-
nance Club Magazine.

«The distinguished advertisement in English language in the Business and Fi-
nance Club Magazine.

« The special journalistic file in Arabic language in the Business and Finance
Club Magazine.

« The special journalistic file in English language in the Business and Finance
Club Magazine.

« Loading all program contents and connect them directly with the ministry
and municipalities website on the internet.

+The special portfolios for all elements and contents of the program.

It is worth mentioning that this qualitative event is honored with the support
of the Under Secretary of Ministry of Culture and Information for Foreign Infor-
mation, the dignity of the Ministry of Municipal and rural Affairs represented
by HRH Prince Mansor bin Muteb bin Abdulaziz, Deputy Minister of Munici-
pality in the kingdom of Saudi Arabia, the guarantor to extend all necessary
facilities and supports to give success to this event through directing the gov-
ernorates of the provinces of the kingdom to provide facilities and supports to
this event. (As stated in the letter of the kingdom's governorates that enclosed
here with)
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Masers Businessmen Peace be upon you,

It pleased the board of directors of the Business and Finance Group to extend to
your Excellency, its best greetings and it also pleased us to offer to your Excellency
the special and exceptional issue of Business and Finance Club magazine, the fo-
rum of the Arabic economy, crowned with the Dignity of the Custodian of the two
holly mosques, king Abdullah bin Abdul Aziz Al Saud, the world personality for
economic achievements that included in the website www.bfg-global.com

We would like to inform you that the Business and Finance Group is presently, ac-
cording to the high consents it gained and some of them are included herewith,
striving to produce the first and the most important economic event at local, re-
gional and international levels, diversified in its multimedia, visual, audio and read-
able ones under the title Top 10 GCC Cities. The event includes presentation of
the most important achievements of the governorates and municipalities in the
Gulf cities concerning the infrastructures enabling the real estate, economic cities,
housing and the developmental and construction sectors.

This program aims at exploring, promoting and marketing business opportuni-
ties and investment projects set forth by the governorates, municipalities and the
private sector in GCC through the accompanying workshops. This will lead to the
attraction of more regional and international investments, establishment of eco-
nomic partnerships and alliances and that will contribute directly and effectively in
activating the economic development.

This programme also includes the release of 10 special issues of the magazine
highlighting the performances of the most important Gulf 10 cities classified ac-
cording to the following criteria:

The best city in real estate investment, the best city in real estate development, the
best city in real estate financing, the best city in residential projects, the best city in
engineering designs, the best real estate city in electronic infrastructures, the best
city in real estate marketing, the best city in tourist projects, the best real estate city
friendly with man and environment, the best city in landscaping and architectural
coordination.

The convention of the assembly of honoring festival (Top 10 GCC Cities Forum) co-
incides with the event. The honoring festival will be patronized by the Secretariat
of Jeddah province according to the attached letter of His Excellency, the Secretary,
during the period, 13—15 Dulgadah 1430, corresponding, 1—3 November, 2009,

to honor the Gulf cities and the ones in charge of them as well as honoring the
companies supporting the event.

It is worth mentioning that every Gulf city has its position in this event as follows:
1. Riyadh is the best city as friendly to man and environment. The eastern province
occupied the position of the best area in development of shore fronts.

2. Makkah has gained the preference in the field of real estate investment.

3. Dubai has gained its preference as the best Gulf city in infrastructure and Urban
Planning.

4. Abu Dhabi Emirate got the position as the best real estate city in the field of real
estate marketing.

5. Al Doha occupied the position of the best city according to its superiority, but
AL-Bahrain kingdom gained this position as being the best real estate area in resi-
dential projects.

6. AL-Kuwait city occupied the position of the best Gulf city in the field of engineer-
ing designs.

7.0man gained the position as the best real estate area in tourism projects.

8. Jeddah city is the best Gulf one in real estate finance and development.
Welcoming this distinction to every Gulf city, our Business and Finance is working
hard to issue a special issue to present the achievements of the most important pri-
vate and general sectors establishments in each city. Accordingly the event crowns
the governorates and municipalities in the Gulf cities and the private sector in each
city by granting the honoring and appraisal to every authority contributed in the
success of their countries. Enclosed are the supporting letters from the Ministry
of Municipality and Rural Affairs and the Ministry of Culture and Information and
Secretariats of the Cities of the kingdom of Saudi Arabia.

We are very confident in the support of your Excellency and your positive response
through participation of your establishment in this Gulf and international econom-
ic eventin accordance with the benefits package provided in the attached contract
and pricing rates for advertisements.

For further information, feel free to contact our Head office in Dubai Media City Tel:
00971- 43910800, Fax 00971- 43908388 our Regional Branch in the Kingdom of
Saudi Arabia, Riyadh Tel. 92001280 Fax 01- 416680.

Best Regards,

Firstly: Mission of the Program

The program is regarded as the first and the most huge qualitative
event which contains presentation of the achievements which were
accomplished and those going on in the most important 10 cities
within the Gulf Cooperative Council States, through governorates,
municipalities regarding the infrastructures and services construc-
tions for economical development, residential and constructional,
urban planning development and providing the suitable infrastruc-
ture for local, regional and international investment. It is worth men-
tioning that the total value of Gulf governorates and municipalities
projects together make up more than $ 3 trillion, according to the
studies carried out in the private projects in general sector, contrary
to the projects in private sector which make up a huge economi-
cal power in comparison to the advanced countries. This draws the
world attention to the Gulf to become the destination of investment
and merging with international agglomeration, thus localizing the
financial cycle.

This event also aims to present an honorable informational image
supported by facts and figures to reflect, through a mixture of ar-
ranged audio, readable and visual informational mediums, the per-
formances achieved by Gulf governorates and municipalities show-
ing in details the performances of each one separately.

The convention of this qualitative event in the shadow of the fi-
nancial crisis witnessed by the international markets in the recent
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Advantages and Activities of the Program

times and the measurements taken to overcome the danger of ca-
lamity. This Gulf gathering and allied in its first meeting proved to
the world the solidity, stability and dynamism of the Gulf economies
and its ability to absorb the passive effects of the international finan-
cial crisis through Gulf and international economical agglomeration
and alliances targeted in the framework of such event.

This program aims at creating competition between Gulf governo-
rates and municipalities, so as to nominate and choose the Top 10
GCCcities according to the levels of their performances and achieve-
ments on the basis of certain criteria that are marked by disclosure,
transparency and objectivity.

Secondly: Objectives of the Program:

1- Strategic objectives:

A- Presenting an honorable informational image about the per-
formances of the most important and distinguished ten (10) cities
at Arabic and international level through a complete informational
coverage by multi-media: audio, visual and readable means that are
prepared for the event.

B- Consolidating the competition spirit among the Gulf governo-
rates and municipalities in order to obtain the position of the best
city in accordance with its privileges, thereby consolidating the inte-
gration between them in all fields.

C- Enhancing the universal competition for the distinguished Gulf
governorates and municipalities through the honorary festival
which will held annu
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Introduction

The Business and Finance Group is regarded as one of the most
important pioneering business company in the Gulf and Arabic
area, through its achievements journey which has seen the light
one after another, since about 25 years . The group started in Saudi
Arabia passing through AL-Bahrain kingdom till its general manage-
ment settle down at U.A.E. establishing its head office in Dubai
Media City.

The group’s board of directors is headed since its establishment by
Engineer, Imad Muhammad ALhati who laid the first adobe in its
marching resorting to more than 25years of experiences when he
raised up with a firm determination and led the group with a suc-
cessful developmental strategies based on a masterly artisanship,
widening the space to giant and constructive initiatives and achieve-
ments the matter that enabled the group business to become wide
and occupied a pioneering standing in many economical sectors,
particularly in media sector, as the group has become the main
investment arm to numerous sister companies in several invest-
ment spheres just as real estate, contracting and construction sec-
tors, besides the projects of asphalting international roads, air ports
maintenance, organizing regional and international events, besides
many other activities of the group in different sectors which in the
end contribute positively in consolidating the social and economi-
cal development in the regional states confirming the pioneering
and strategic role of Arabic private sector and the initiatives of its
owners.

The beginning and record of achievements

Springing from its management philosophy that sees the impor-
tance of positive and constructive participation in various eco-
nomical sectors and humoring the development that the region
witnesses came the first step on the pathway of beginning as an es-
tablishment of an economical and informational entity that came to
be pointed at with fingers. The idea of establishing the Business and
Finance Group handed over by a group of businessmen who enjoys
a record repleted with a high professionalism and competence. No
doubt that the set of experiences and the professionalism directed
the Group has a big effect on the flouring and growth the works of
the Group, particularly through his unprecedented and untradition-
al ideas in the comprehensive investment field.

More than 25 years have passed since the foundation of this entity.
It was a short period with a shinning achievements of the honorable
group in more than one field.

The achievements of the Business and Finance Group are an iden-
tifying marks on the arena of developing the economical and me-
dia works in the region, particularly through the initiatives of the
inclusive group which is presented for the first time in international
economical and real estate information sectors and that head the
informational sector’s arena in the region as a result of its successful
organization through the past years of the most huge international
and regional assembly to the giant Gulf companies that the value of
their turn over approaches more than $800 milliar and may exceeds
i-its value the budgets of some countries.

he most important initiatives through which the Group mount

the economical media arena was conducting and
organizing the biggest international investment
gathering that witnessed by the Gulf countries. The
gathering joined under its umbrella the senior offi-
cials and decision makers of the Top 100 GCC com-
panies with the participation of about 600 exhibitors
from all over the regional countries. The gathering realized
through the previous rounds, big achievements which contributed
positively in promoting the economical information march in the
region as well as contributing in building partnership bridges bring-
ing nearer the different views and offered investment chances and
partnerships between numerous investment establishments in the
region. The group of the positive and constructive reflections which
came to being with the effort of Business and Finance Group to or-
ganize that great event can't be measured because of its dissimilar-
ity in more than one sphere besides the benefits gained by many
companies under the umbrella of that gathering. There were many
chances that have been realized to the regional countries, particu-
larly through shedding light in front of the participating companies
on the investment agenda of the host country enable the gather-
ing to gain strategic importance whether for the benefit of the Gulf
countries which host the gathering or even for the benefit of the
companies that joined it.

Unprecedented Successes

The concept and philosophy of Business and Finance Group be-
hind inauguration of that international and regional Forum were
that the Group wanted to confirm that the development concepts
are existing and continuous though the great successes which were
achieved and which were regarded as an unprecedented in the eco-
nomical gatherings arenas throughout the world.
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(Four main criteria, qualifying for the Top
100 GCC Companies)

Dashing off from the responsibility that it shoul-
ders as it undertakes to bear the burden of choos-
ing the Top 100 GCC out of the total of the big Gulf
ones Emphasizing the facts of the objectivity and
transparency the Group approved the following
criteria which are universally accepted so as to
evaluate the performances of any international
company:

1- Sales Volume 2- assets size 3- capital 4- number of employees

Qualitative Projects.

From success to success the Group goes ahead with qualitative
projects approved lately by official approvals as a result of executing
the important Gulf economical event as it regarded locally, region-
ally and internationally as the most important of its kind. This event
include presenting the real estate leaders and the most important
Gulf cities performances. The Top 10 GCC Cities are participating at
GCC level represented in Gulf governorates and municipalities as
the event will review the most important performances in each Gulf
city and with regard to that the best city will be selected. The private
sector from every Gulf state will participate in this event as they will
review the most important ten firms in each city.
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