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Through exclusive strategic partnership with
studios and stores the #%® observes monthly the
performance of top 100 trade brands around the world.

|n an initiatives, which is the first
of its kind in the world of business
press; printed and electronic; the
Business & Finance Club Magazine
in both monthly hard copy and
daily soft copy, is unmatched in
creating a special section for the
top 100 brands worldwide, whose
products absorb our needs, at all
times. From this point, the Business
& Finance Group has made a long-
term contract with Al Salam Studio
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Media & Economic News Telecom

L

& Stores Group, the name that has
been associated for about fifty years
with transaction and representation
of more than three hundred global
brands, covering the needs of all
segments of the society, as the
two groups have desired to work
together, provided that the Business
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& Finance Club Magazine of the
Business & Finance Group shall
allocate a special section thereof
to contain about twenty four pages
to include highlighting the monthly
performance of the top 100 brands,
provided that the Magazine shall be
the press spokesperson about the
performance of the top 100 brands,
through  direct communication
between the editing teams of
the Magazine and the marketing

departments, representatives of the
global brands.

This merger between the Business &
Finance Group and Al Salam Studio
& Stores Group comes to serve as
a specific strategic partnership. Our
Magazine is unmatched in respect

of this new service named “the first
window for paper and electronic
shopping for the products and
offers of the top 100 brands
worldwide, that is followed and the
most important products thereof
are monitored, on a daily basis, to
provide our clients, the subscribers
to the Magazine, with the most
important and latest developments
of the top 100 brands, through
the services provided under the

membership to the Business &
Finance Loyalty Card, which is
granted to every annual subscriber
to the Magazine.

Al Salam Studio & Stores Group
provides exclusive benefits to its
clients, holders of the membership
to Business & Finance Loyalty Card.



First window of paper and electronic shopping through
Loyalty Card in its silver and gold categories.

These benefits are represented in
that any subscriber to the Magazine
shall immediately obtain coupon,
gifts, within 30% of the purchases
value, for the first time as from
the members joining the annual
subscription to the Magazine. Al
Salam Stores shall grant exclusive
discounts on the products of the
top brand, estimated by 30%, to
the members who are subscribers
to the Magazine. Our partnership
with Al Salam Studio & Stores has
included giving discounts to our
clients on all products of the global
agencies, represented in perfumes,

men, women and child wear,
cosmetics, accessories, leathers,
watches, pens, eyeglasses,

furnishings, antiques. Our member
clients are also privieged by
obtaining invitations to attend four
festivals within Al Salam Studio
& Stores, namely: men, women

30% deduction on
the top 100 trade
brands each time

you are shopping
throughout the
year.

and children fashion festival,
perfumes, cosmetics and skin care
preparations festival, home furniture
and accessories festival, watches,
eyeglasses and leathers festival.

It is worth mentioning that
these festivals are attended by
the most briliant international
stars, figures, brand makers and
distributors worldwide, enabling our

businessmen and businesswomen
clients to meet with these
international figures and to benefit
from their specific experience,
taking into consideration that the
subscribers to the Magazine derive
benefit from the exclusive discounts

Await the
attendance and
participation of the
most prominent

manufacturers and
distributors of trade
brands in the world.

given by Al Salam Studio & Stores.
The events of the festivals are held
every three months and last for five
days.

Join before 30/12/2011 and get back your yearly subscription payment.
& get Your 30% exclusive coupon from Al Slalam Studios & Stores.

Business & Finance
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Its branches spread in Doha, Dubai and Muscat
studios and stores”. The best gate for
marketing top brands in the region

(11

Salam Stores, the unique boutique
department store concept, opened
its first outlet in Qatar in 1952 with
the objective of bringing world-
class luxury brands to the Middle
East. Today, Salam is synonymous
with the ultimate in luxury retail,
with presence in Doha, Dubai, Abu
Dhabi, Al Ain and Muscat. As a
leading market retailer with a distinct
identity, Salam offers over 300 of the
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Live the unique
shopping
experience with
]

Studios and
stores.

_’_‘ﬂ'

world’s top designer labels across
fashion & accessories, beauty &
fragrances jewellery & watches,
home décor collections, technology
and photography for women, men &
children — thus offering a complete
retail experience.

“In 1967 when the first Salam Store
opened in Dubai, it brought about a
new and distinct retail environment
to the residents of the emirate by



More than 300 brands cover the needs of all member

of the family.

bringing world-class luxury brands
to the region.

Salam Stores, known for bringing
together a wide variety of haute
couture and luxury lines under one
roof, is all set to woo clients all over
again with a new look and the best
of international fashion.

At Salam boutiques the men can
still get their designer fix from key
brands housed at Salam like;
Karl Lagerfield, Armani Collezioni,
Corneliani,  Moschino,  Armani

Jeans, Diesel and more.

And will continue to offer women
the best of evening wear and classic
dresses with brands like; Escada
and Armani Collezioni and many
others.

For the more casual outfits there’s
always Armani Jeans, Love

Moschino, Escada Sport, Ean 13,
7 For All Mankind and more. Also
more designs from, PF Paolo Frani,
Yoana Baraschi, Marccain, and the
likes.

The SALAM
customers the
“Salam”  shopping
Attentive customer

boutiques  offer
quintessential
experience.
service,

alterations, exclusive consultations
by experts (on appointment) are
some of the services customers
at the Salam studio & stores can
indulge in.

Live the ultimate
experience at SALAM.

shopping
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Lanvin .. choice of business community L‘A’.N‘Vrl N

FARIN

Today “Lanvin Group” offers a new perfume Jlocll 2005005 .ylail

called “Jean Lanvin” which is considered of the
most important perfume placed by it in the mar- sy aiadl fana | ohe Y de sena agll Gl

= ket s.ince the year 2008. “%anvin” pe.rfumes are g o iy ) ghaal) (m e dim oY
= considered as the first choice of business com-

munity. Such perfume gives the character an ad- einad J5Y LAl (i) ke jfxly VoA plad
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and fashions.
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‘The Month Brand

o s gl SL B3 i Jeel s
Lelaalis 38y 3 m\.ﬁ.« LS 5 guany Tom Ford .. an exceptional perfume for the
) - uu.i woman

Calvin Klein ... Perfumes of art With a great mixture of flower and leather smell,

and media stars Tom Ford offers a new perfume called “Black

Orchid” for the modern woman to give her a

After more than 71 perfumes, it is diffi- unique feeling, and make her feel as if she is an

cult to choose among them as all of them are distin-
guished, Calvin Klein offers to the ladies and gen-
tlemen of the art and media community a new

perfume under a name “Shock”. Such per- -
fume gives them wide spaces of elegance 1\. \
and attractiveness in front :

aristocratic woman seeing a royal party, wear-
ing her silky dress and her ornamented hat and

holding in her hand an umbrella protecting
her from the rain drizzle, while she
is watched and followed up
by the eyes of nobles

of their audience who of the politicians,

are careful to ap-
pear in a com-
plete  detailed
image in front
thereof.

businessmen and
knights of the royal
court.




Exclusively The first window for paper and electronic shopping of the
e products and offers of top 100 brands around the world
Join to family and get Loyalty Card discounts of 30%
throughout the year
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Roccobarocco ... Perfume of fame .

Through his work as the most prominent designers of fashions in the world for a period of
consecutive ten years, Gennaro Roko was able to create charming perfumes which have
become a substantial part in the life of many famous people of Holy Wood, Europe stars,
top people of money and business in the world. The last of such perfumes was that charm-
ing perfume which had been recently offered by and carries the name of “Souvenir D Italy”.

paco rabanne

PARIS @8l deubll fac .. (Jul) g3

il 14T ale die ) shalldcliaalle 85 )65 @l ) sSby umse 58368 sSanail i Caaal i)
}&iﬁﬁglw\mﬂ' sadall Aat) () gBliag 5 45810 5 A0ala Al dy () 2l (e aan Jeale o) shac
b e SIS Huld @sle sady a1 o ke ela 433 Gl 8 33 )L Cina dawiS il

SN aaiaall a5 3 jall AELI

Paco Rabanne .. Perfume of pure nature

Francisco Kwervo, founder of “Paco Rabanne™ has created a revolution in the perfumes in-
dustry world since the year 1960, and his perfumes have become the destination of all those
who enjoy a quiet and warm character and love the pure nature smell which tickles the feel-
ings of people as cold breeze of Summer, and in the same context his last perfume “Lady
Million” has come to capture many beautiful ladies of small screen and the class ladies.
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Join before 30/12/2011 and get back your yearly subscription payment.
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! TTY \/ “Entre Filles”: Choice of high taste

Since its start, “Entre Filles” has aimed at
the high taste people of the perfume lov-
ers, until it has become a distinctive mark
indicating the good taste of the man or
the woman who uses it, even the names
of their many types have become con-
nected with public characters who were
known with their taste and elegance.
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ROUGE l Guerlain .. Perfumes which the generations inherit
L'EAU l

F C . . .
! e | This time, it was the portion of the men, in a unique per-

fume called “Habit Rogue” offered by “Guerlain” Group
which is considered the oldest French perfume houses and
e was established in the year 1828, and it owns today more
— than 700 trans continent perfumes, even it has become a sub-
stantial part of the culture of the rich and middle classes in all

European West, English & American societies.
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“ + Hugo Boss .. Uncompetitive
A4 1A
3 ' Meaning of renewal and innovation in the German Hugo Boss, is
v ‘nn(?.t' limited to the distinguished smell of a perfume but also it goes
to the shape of its bottle. Hugo Boss offers its new men perfume
3 ~ “Boss Orange” to enter the life of stars in all fields from the cinema

to sport and to politics, and becomes a part thereof without leaving
the door open for any competitor whatsoever.
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Exclusively The first window for paper and electronic shopping of the
rewpr-mmmpess - products and offers of top 100 brands around the world
Join to family and get Loyalty Card discounts of 30%
throughout the year

60D JLoisi ... uopl J5

JS) s e 5,080 cald 2 ¥ IS Sl ) addl s 2aY (S50l
Jany s o ke il Gl dlglanal dniay Al Hhall e 3 ) seall
JS Jadal) )Jnad\d\.l’.;g} ‘?lbd\«:\})'i_gj sk._\ﬂﬁ\iai\)gc_\'algjmﬂ
el sl (g oh ) sma 5505 ) e (gl pnsdil 08 e () gam a0

Karl Lagerfeld .. with it the elegance is completed

No one except the German photographer, was able to distinguish
the completion of the picture through the perfume which is used
by the owner of picture, therefore he produced his perfume which
carries his name and is full of the books smell, to invade the world
with it, and makes it the favorite perfume for all those who are
careful to introduce themselves in the best appearance enhancing

their presence in their communities.
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Sheikh .. Perfumes of East & West

It is one of the very distinguished Arabian Bahraini perfumes which have

-
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opened the way to themselves by force to the world of fame and competi-
tion, it is “Al Sheikh” perfume who has become through its aroma which
comes out from the silver and crystal bottles, and takes you to the legends
and superstition world, of the favorite perfumes for a lot of the prominent
characters in the East & West.
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Tom Ford
King of unique perfumes

He was born in US Austin city in the year 1962 and studies
the history of arts and architecture before he has been
specialized in the field of fashions industry, gaining

a wide fame in the nineties after he had survived
Gotchi House which was about to bankrupt. oupoll jgholl ello

In the year 2005, Tom Ford left his big position
in the House to establish his own business and
his first projects were offering a range of sun-
glasses, as well as he designed and produced
the men’s clothes besides the distinguished ac-
cessories, but his most important products are
the perfumes as he produces two perfumes
for the ladies and two other perfumes for
the men as well as 12 perfumes of differ-
ent smells for both of them, of which
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Emperor of International

i pl B Agencies
droJlJl UlGgll jgblpwol Patrick Shalhoub is in the fifth decade of age and he is
) L ) . o . Y a the joint executive chief of Shalhoub Group. His parents
Ao ganal (28l i)l g8 5 sanll (g el Sial) (8 5l oy A, established the first store in Shalhoub

Group in the year 1955 in Damascus.
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- ’ - . " “ ) i ) > 4wl il Arabic characters who have influence in
Al 83 g dn e duadlion. %ﬁ"r;f the world.
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) Patrick Shalhoub is considered as one of

48Ul e Lle YE ) g pa alall 1aa Jiiag (g3l i ydll the establishing members of the French Business Council
oo 1 £ e R G . 5 hich celebrates this year the passing of 24 years for its
2 Wl el Gl 55 LS csaniiall A pall <l jlay) 5o W

° ’ I © soall Ly 4 start in the United Arab Emirates, as well as he chaired

pleel € the Council previously for a period of 4 years.
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Abdul Samad Al Qurashi- ok
Origin in Oud and Ambergris l I }_'12 .
J-ﬂ

Owned by Al Qurashi family. It started in the year 1932 in
Saudi Arabia and was developed to include several se-
lections of Oud, ambergris, perfumes, gifts, hair care
products and special mixtures requests. The his-

tory of success story for Al Qurashi family has

started since more than one hundred fifty years il . i -
puellg agell cno Joll joll 1ou0Jl 21c

and since that time the Company gains a wide : 9 = N :

experience in the trading field of Oud and per- Reauiitew. BN T EEEE

fumes, and the real start point was with Sheikh
Abdul Samad Al Qurashi with a small store in

the year 1932 then it was developed to include e <l it auall ) phat g 430 ganal) A
in addition to Oud, Ambergris, perfumes,

gifts, skin care products. Today, Abdul Sa- Al et g Uil pedil) Sy gt

mad has more than 10 thousand products Gt Aalall cllhall g SUalall 5 el
and more than 145 stores spread in the
several countries.
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Abdul khaleq Saeed -
jq.b.QJ| dclio cnd 02Uyl .oy @Jl;JI.u: Leadership in the Perfume Industry
Sheikh Abdul Khaleq Ahmad Saeed was born in

lac | 1969 Gle san Ande llge o dma daal @llallae &l
J J20 e S ’ i Jeddah city in the year 1949. He is a well known busi-

st ldalile ) i sas A e i e Ciay g Cay paill e o nessman and he is classified among the
Sura Gl es (g f FEARE o )SSY Siad deliall g 5 laall fl _' rich people of Jeddah city. He belongs to
. s a family which has roots in trading and in-
Alallae 48 Al 501 Gulaa )5 (o288l 5 plall Gt ) Craia [ dustry extending to more than three hun-
Lol JlaeY) 4803 (ol LS 33 ganall delicall g 5l A dred years. Abdul Khaleq Saeed occupies

R ) ) the position of the chief executive officer and chairman of Ab-

plle M o slatlail s ) slaadl e e lail 55y o1 A2iel) Khaleq Saeed Company Limited For Trading & Industry,
Tald el A gana 4885 e @Al ae A8 3 jladll gdeluall - as well as he chairs the Saudi Indian Business Network.. and
the success was not limited to the perfumes world only but
also in the industry & trading world.. Abdul Khaleq es-
NEEEL T d\,—y tablished with his brother Mahmoud Saeed a huge
industrial fort in the Kingdom of which sales ex-

ceeded one billion five hundred million

| 161 | dtoctigsion Saudi Riyals.
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Red Valentino .. Modern styles for
dresses

The Italian fashion house “Valentino”
offered its new collection “Red Valen-
tino” which was simple and full of inno-
cence, as the short dress was of the most
prominent of collection models beside
the touches of the lace and ruffles which
all of them were admired by hundreds of
thousands of women in the world, and
at the head of them the singing and art
stars in the world, even they have be-
come following up every new products
for the House, and they talk about the
news of shows and halls models wher-
ever they are.
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Escada .. Captures the eye
from the first moment

Its new collection of the even-
ing dresses for the Autumn and
Winter season of 2011- 2012,
which was characterized with
the dark degrees which are full
of the simple details which de-
pended on the streamline seek-

ing the help of textiles such as satin, has enhanced the name of
“Escada” as the most famous world fashion houses, which stylish
products are spread in each of America, Europe and Asia in addi-
tion to the Arabian Gulf, the first class characters compete for such
products due its wonderment in the designs which capture the eye
from the first moment.
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Carolina .. Products that

inspire elegance

Carolina Herrera Fashion has chosen
for the Spring 2012 to comply with
the elements with which it was char-
acterized in the fashion collections
which the produced in the previous
years, but without aiming at innovat-
ing a traditional or classical style as
if she was saying “Thirties period is
over”. Fashions of the famous Ameri-
can designer Carolina Herrera, went
beyond the geographical borders of
her country in her fame, and her mod-
els which keep pace with the latest
fashion trends, have become owned
continuously by the most famous
stars of Holy Wood.
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Adrianna Papell - Title of trust

Models wear dresses from the design of Adrianna Papell.
The message of this collection “Lord & Tylor” is that
the female teenagers are distinguished in the graduation
party dresses as the girls are living in the culture of simi-
larity with other girls in the daily clothes. Through this
style of thinking and designing, the American Adrianna
Papell which was established in 1979 by Perkman fam-
ily, was able to get within a short time a great trust from
the consumers, and has become constituting a permanent
presence in the famous world fashion magazines such
as: Vogue, Elle, In Style.
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“Versace” .. The most prominent beauty industry houses |||||||||| "””" ”l"“”l
Versace Fashion House has confirmed recently that it intends to prepare for a new Th’ue ;40',,3? B’:;,ﬁ

collection for children and juvenile fashions derived from the Rock & Roll art, so
that the famous Italian brand enhances its standing in the fashions world, which it
got due to its luxurious designs which make its products the favorite choice particu-

larly for the young men and women who are careful to make their elegance keeps
pace with the nature of their renewed and accelerated life, particularly that Versace
spreads in Asia, Europe and North America.
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Ralph Lauren .. The ideal elegance

“Black Label” collection of Ralph
Lauren 2012 is characterized with
splendid details that are close to the
ideal elegance, as it is characterized
by the coordination of the details of
Ralph Lauren fashions in a high taste
in aristocratic models derived from
the twenties of the past century, the
matter which makes them the focus

of renewed attraction by the high
classes of society in Europe, America
and several places around the world.
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MOSCHINO

“Moschino” is an innovation and uniqueness in elegance

Its collection for the Winter season 2012 is characterized with
simplicity besides the mixture between the strong and light
colors, to place the woman who is rich with femininity in
the frame of Italian elegance and solemnity according to the
background of the two red and black colors. “Moschino” is
considered one of the most famous Italian fashion houses, as
a designer company of women and men fashions. It is char-
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acterized with a special mark and an innovated uniqueness
reflecting the aspects of renewed innovation for the Italian
elegance which captures the sights, and attracts those who . ]
seek for uniqueness and difference of the money and business <=3 Obaddl G Al dddayy)
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“7 Jeans For All” .. Choice of famous people

It has chosen this year to enter a new era in its business through its design of a new collection that
mixes between the jeans and leather. “7 Jeans For All” could by its innovation styles in using the yarns
and model, in particular, the tight jeans, achieve a fast popularity which has reached its sales in the
first year to 13 million dollars as profits which no brand has achieved before in the jeans world, the
matter which has made the most famous Holy Wood actors to own and wear the same in most of their
movies and their own lives.
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Giorgio Armani - Emperor of elegance

Giorgio Armani was born in the year 1934 of a humble fam-
ily in Italy, but the noisiness of the city pushed him to
travel to Milan to study medicine, and after two years

he had recognized that he was mistaken in his choice

and he realized his big love of the fashions world, FAPORKINARMAN
as he started work as a coordinator for the fa-
cades of the big stores, and after that he joined I
" aoUlI jgblpLol

a big fashions house where worked for them a

period of six years.
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In '197.4, he started his special way through de- : 3 G iaall dxdy ipaall i ST LUy o
signing some of the men clothes, the matter -

which was the foundation stone that made Al pale 2ny s Pl dall A jal 533
him reaching his current emperor as his Alal sl dide Ol s o ial & Uaaf asf

sales reached approximately 2 billion . .
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dollars per year.

CERRUTI 188]

aqui.l.uql.u.l Cerruti 1881
gatolianlc Nino Cerruti .. Deep root-

edness of the past

L_s_“, g i sl el,..;ﬁlj g 2z39 YAA) el&]\ L?A L;JUag\ ‘?AL_‘_.,M ol uu.i His father established a factory in Italy in the year
e . R . 1881 and after his death Nino Cerruti who was born in

<3 Al TUY Lah pliy pdadl) 5l VAT alall 82505l - 1930 took over the management of the factory
sl Als Hde gana J }i Giyedag Va0 i) Al Adlle 3a5a (G I and he conducted an experiment for producing
' textiles of high quality which were offered in
Al Gl (33 53 Ao sanall 038 a3 CulS 5y «chitman . 40 1950 and the first men collection appeared under
NV ale 8 alall Gl ¢ salde gaaa o) s £ R of “hitman” z.md such collection was con-
] sidered as a revolution in the men clothes, and
Ju a A ) ,U‘“:‘JL-' c;’ Yaty €L° Ak d C‘I‘QL.' $ig 6‘5} another collection was produced for women clothes in 1967.
S (UL T S, 5. 4 sc = Nino opened the first store in 1967 in Paris, and as a result
Lo A clasie oo S8 Cam 0 B sall Resle RS of that the Company was shifted to the capital of fashion

L e 53 Al L) 5 Gl Ll 5 bl suunkY oy Paris, where the Company’s products were diversified

between the luxurious accessories, watches, clothes

and others.
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ﬂ%@ 9?5& The most prominent manufacturers and distributors of
trade brands in the world.

Ck - Calvin Klein
Unique success story

Calvin Klein was born in 1942 in US New York city. He

has loved the fashions since his childhood and he was

often accompanying his mother when she was pur-

chasing the clothes. He graduated from the Fash-

ions Institute for Technology in New York, and

he started the work as a trainee where he drew

the designs of the European coats. He started his oy }_éJI ,:b.i." dund

business in 1968 borrowing 10 thousand dollars h )

from his friend, and after five years he entered e (A VEY adlge e 0OS GElS

the men fashion world where he obtained tens il giba M ;Qj‘)!\ B8 ‘:\_)S:')&‘ EPy
of international prizes, but the mutation was

in the year 1980 when he offered his tight

trouser of which sales reached to huge ot Ln sl Sl el Y1 agna (g SRS ¢kl
figures. Klein produces stylish per- ) . .
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fumes in addition to clothes.
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DEBENHAMS

Michael G Sharp

It is not easy for any employee to hold
management positions in the one hundred thirty
five Debenhams stores which are spread throughout

2 f_a . R . . i 9 X Britain and Ireland, in addition to fifty five branches
SAGR g Al s e ‘wsi iH ui OSag A gl o il in twenty five countries around the world. These stores

Tl e Sicad o1ail pl o Lillay poeladl 8% pitiall psadll o 5N § 2l : < Which deal exclusively with one hundred of
o= O R el 2 0 - 7 7 PEESSEENS. e international designers need an exceptional
Jalats L_;d\ aliall o2gd ¢ ?&bd\ Jss U ga o ydic g ued < e A b g person to manage their business, Michael G.
i i ws Sharp who is now forty five years old and he has

(L) (adll #UsT uallall (patiaal (e A ga (5 e IS Ldj __ % proved that is competent to manage the business

g D o . L of Debenhams stores as he has held the position
Gl Lile Gpaed g4y ) penl) e Y Q—L‘:‘ ol d JSbe elllac) 2 8 of the commercial manager in Debenhams since

. s . L . - s @ the year 1997 till the year 2004 to hold after that the position
ol paall cuaie Jad Cua Galeis jalie Jleel 3 )0Y Jal 4l of the operations manager of Debenhams. In the year 2008,

. Jadid < U : Sharp took over the functions of the executive manager
AP RV “ 0 V . .
: B Al Vo fple (g VARV ple e Salgia «* and at the beginning of the current year, he was promoted
oAl (il Gl Yo oA ale 8o relenal clibeadl yae to the position of the executive manager of British De-
- S elee LA ol e s el i > benhams Stores.
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“Lancome” - Leadership in beauty care

“Lancome” Company which has a history that extends to 75 years of leadership, is the most leading trade mark in the cosmetics world
because it achieves a unique mixing between excellence and perfumes and the skin care and cosmetics, as well as all of the products
are characterized that they are tested by the dermatologists and eye doctors and they are safe for usage, the matter which have made
the beauty doctors and specialists recommend them for all usages and needs.
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“Lamer” .. Beauty assisted by the natural components

Lamer offers the luxurious and efficient products for skin and face care, which attract the
attention of all businesswomen throughout the world, as their components derived from
nature, in addition, the company has hundreds of outlets spread over more than 50 coun-
tries all over the world and the most prominent among thereof in the continents of Europe,
two Americans, Asia and China which are considered as a popular market for the products.
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“Clinique’.. Secret of renewed youth which produced Skinlight G woslby Ade il
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“Clinique” products have become the comprising o ishing powder, cream and cosmetics A iy ¢ YATY e sl

source of renewed beauty and youth for the of lips, lipsticks and others, have become the fo.j:us of ama% ol sl iy SKINLIGHT

society ladi.es, artists anq media women in attention and follow of .th.e beauty speciali‘sts through- S .
Europe, Asia and America, because they out the world, because it is the brand that is character- Tt el il yumat

have in addition to the group of makeup ized with the quality standards which leave no doubt i = .j Gbele :_' . -

perfumes and skin care cosmetics and the in its effectivqnqss. : el 4S8 Jranil) o] ua Aadlia g olaia)

different and various that suit all types of 3sn plaar 80l Ladlall (g8 cpllal

skin, production of special lines for treat- Ll smia G clill Yisa ¢ 3y
ment of pores, pimples and wrinkles, ap-
proved by many international health au-
thorities.
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“Max Factor”.. Courageous trends in the world of makeup

“Max Factor” company comes among the top leading international companies
in the field of cosmetics, as it offers distinguished products that commensurate
permanently with the hot and courageous trends of the new make ups arising in
the cosmetic world, the matter which made it trustworthy for the world famous
people of cinema and television women and fashion models.

“Maybelline” ..
Manufacturers of beauty
excellently

Through a small idea which the founder

of “Maybelline” Company inspired from his
youngest sister, the name of Maybelline has be-
come today expressing the leading company in
the field of producing the eyeliner, eyebrow pens,
foundation creams and other cosmetics, even its
products have become at the top of the purchases list
of the society ladies and businesswomen in Europe.




a
Life Style

Exclusively

at Business & Finance Club

throughout the year

MARKWINS

fwternational

jLoll oini 61gJ1 .«jlugSlo»

IS il ST e Ban) 5 s oSlayy e
Gl paniuall mial alle 4 ) gal
Laandl @lly g ¢ Jad) 8 gl dlianl)
llatie ye Lgiaean ) 5l
Leilas) s daallall 825l

f in- Glaws  alidl Qe
d of

“Markwins".. quality makes excellence

“Markwins” is considered one of the most
growing companies in the manufacturing world
of cosmetics at present time, for the big reputa-
tion which it harvested through its prod
ternational quality which entered it
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The advice of beauty experts

“Maxcare” adopts a methodology that agrees with the international legislations in pro-
ducing the cosmetics. Because of its compliance with this the company has succeeded
in achieving the leadership in mixing the originality with modernity. Its international ex-
cellence is attributed to its provision of the highest quality and development standards,
as well as it adopts the principle of experimenting the product on the animals and using
the safe materials and dispensing with packing and packaging, the matter which made
its using the first advice that repeated at the tongues of the beauty experts in the world.
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Clarins.. Rene

The prominent trade brand Clarins saw the
light in the year 1954, and today it supports
the market with the care skin cosmetics and
beauty cosmetics of the makeup and perfume
through four brands which are: Clarins, Tirri
Mogler, Azar, Borsch Design which are used
by the international beauty experts in virtue
of their quality and components which are
derived from the efficient, useful and natural
plants for the man and women equally.
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Mohammed Abdul-Rehim Al Fahim
King of Perfumes in the Region

Ftaeis f_gﬂ/ﬁ b

Business and Finance Club- Dubai
Mohammed Abdul Rehim Al Fahim,
Executive Officer of Paris Gallery
Group, is considered as the king of
perfumes in the Middle East region.
He manages approximately 80
stores intended for selling
the luxurious perfumes
and the top inter-
national
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brands of cosmetics, accessories and
others, which are distributed through-
out all Gulf Countries and the majority
of the capitals of the Middle East region
as the Group owns more than 80 stores
which are spread throughout the region,
while the total number of the stores
which the Group owns in the United
Arab Emirates amounts to 39 stores.
“Paris Gallery” under Al Fahim man-
agement was able to reach the level of
leadership in terms of fame and volume
of sales and it gained the confidence of
the consumers as a result of transpar-
ency which it adopts with its
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customers, and now it deals with more
than 300 international brands, as well as
it has the right of the exclusive distri-
bution for more than 140 international
brands.. and this what explains the in-
crease of the size of the Group of
the total retail market in the lux-
urious perfumes, ornamental
materials at the GCC lev-

el which amount to ap-
proximately 35%.
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Mohamed Obaid Al Tayer, Captain
of the largest trading groups in the

region

Business and Finance Club- Dubai
Mohamed obaid Al Tayer holds the po-
sition of chairman and executive office
for Al Tayer Trading Group which was
established in the year 1979 and it
devoted itself to develop the
business sector in the Unit-
ed Arab Emirates and
a number of the

region
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countries, through distinguished part-
nerships contract with more than 12
countries in the Middle East region and
a number of other countries.

The Group witnessed during the time of
Mohamed Obaid Al Tayer qualitative
jumps through developing the mecha-
nisms of its business to expand in the
business fields, open new markets for
investment and strategic partnerships
contract with the largest international
companies. Al Tayer Group is consid-
ered of the largest distributors of per-
fumes, cosmetics and accessories in the
Middle East being the sole agent for
more than 60 trademarks
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of the highest international brands, and
it owns the largest series of luxurious
stores, of which number amounts to ap-
proximately 80 stores which are spread
in all region countries in particular in
the Gulf countries, through them it
offers the most luxurious inter-
national products in fashions,
accessories, perfumes, cos-

metics, watches, jewelry
and furniture.
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“Aigner” Brand of high taste

The most famous artists and actresses in the world keen to wear “Aign-
er” jewelry in their appearance on TV screens or the international
festivals, as “Aigner” has achieved, following its big success in the
French capital Paris with senior designers such as “Dior”, a big
international presence behind which it has become the brand of

the high taste in the jewelry world.

“John Galliano”
Accuracy of design as gold

The main turn point in the life of “Galliano”

jewelry was that when the princess Diana wore

one of his designs in the celebration of the fifty anni-

versary for the establishment of “Dior”, and after that

this unique brand in the world has become the focus by
attention of the rich and famous people in the world be-
cause of its beauty in the design and accuracy in drawing and
purity in the components.
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“Rinzo Rocho” .. Jewelry that express you

It is of the Italian Disil Company which is famous and known of
the quality and taste of its products around the world, but its jewelry

in particular is the focus of follow up and attention of all specialized
magazines, fashion houses and society ladies in the two continents of Eu-
rope & America, so such jewelry has always an added value dictated by the
accuracy, greatness and quietness of designs.
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Baloma Picasso .. Unique international designs

“Baloma Picasso” jewelry was generated by Baloma Picasso who was the best jewelry de-
signer at the world level, and such jewelry is displayed today at the famous Italian “Tiffani”
stores which are spread throughout the world which display the stylish and most expensive
jewelry which attract the attention of the money and business owners and the top of them the
jewelry traders and distributors due to the increasing demand thereon.

“Boucheron”.. The most famous in the world

“Boucheron” the most famous and distinguished trade brand in
the jewelry world was established in the year 1858. Since that
time, “Boucheron” offers fantastic designs of jewelry which

" is loved by the women and satisfies the taste of men as well.
Throughout the journey of Boucheron extended to 150 years,
a lot of the cinema and television starts as well as the well-
known female characters in the history were proud to wear
thereof.
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The big fame which Larch accessories harvested did not come from nothing,
it was always the complementary substantial part of the most beautiful fash-
ions which the stars of Holy Wood were often proud thereof, and the French
designer “Laroch” offered his trade brand in the year 1957 in Paris, and man-
aged to restore vitality to colors such as orange and coral. Laroch have become

spread in many areas of the world as it hardly covers the six world continents.
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“Zippo” was established in Pennsylvania State in the year 1932 by George. G. Blasdell,
after his failure in the study, taking from his skills in manufacturing a new profession
which added to the world the rise of a star of manufacturing “Zippo” lighters, the most
famous brand in the world.

The big recession played a big role in that “George” has created the idea of manufacturing
the lighters, as their price at that time was sufficient to feed a whole family.
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produces the accessories, clothes, shoes, bags,
watches and others, mixing the simplicity and ad-

SR RVIPREPRT L RPS

) PPN @Ju Aﬁ Gall ?3‘)“) vancement simultaneously, and “GF” are consid-
Bagall g A80Y) Al ge (8 jle Al B Y anlS A0l ered as the most modern and fame among the young

people at the world level.

S.T. Dupont
Elegance and quality

Simon Tissot Dupont launched his business in the year 1897 at a work-
shop for manufacturing the accessories and leathers in Paris. The brand
was expanded through his son who added new products such as travel
bags and the famous Dupont lighter in the year 1941, and the shining pen
in the year 1973, making it the most prominent and the difficult number
in the history of the precious accessories as in competitive name in the
elegance and quality.
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Nasrin Shuqair
Mrs. Middle East Virgin
The Lady of Virgin Middle East
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CARDLINA HERRERA
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] Top100 Brands

ﬁ«%@ 9750 The most prominent manufacturers and distributors of
trade brands in the world.

Paris Hilton .. A name that is

associated with sophistication. E
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Dr. Dixon Bon
Chairman in Harvey Nichols
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= DaG m:é.uum “Dolce Gabbana” is high-end Italian companies which produce watches
v' around the world. Its watches are the most sold ones, as the Company achieved
profits in the year 2005 for a value of approximately 750 million Euro. The

company was established by the two Italian Dominic Dolce and Stefano Gab-
bana in the year 1985, and gained a real fame which was enhanced by the en-
- —— gagement of many businessmen and famous people in acquiring its products.

cacharel
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Cacharel is considered as one of the famous international brands (18 u‘. esrali die 48 Sl a2 el dclia
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prodicing many types of watches which inspire their owners with
romance, activity, freedom and confidence, so it was able through
that to gain the satisfaction of many famous characters in many
areas of life. |
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Cerruti: Accuracy in the designs and dates

The unique Cerruti watches are the production of “Cerruti” company
which was established in the year 1967 in the French capital Paris by
the Italian designer “Nino Cerruti”, and these watches which gained
incomparable fame during the past years, with their capability for
permanent renewal in their types and designs which suit all of the
tastes and keep pace with the renewed and accelerated nature for life.
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Burberry .. The origin in eyeglasses industry

The British Thomas Burberry founded in the year 1901 the brand “Burberry” as the
oldest universal trade brands in the watches world, and through one hundred years this
giant Company achieved consecutive success and harvested several prizes in its designs
and types which always combined the experience of ancestors and modernity of grand-
sons, the matter which made Burberry watches the companion of the long way for many
leaders around the world.
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Cavalli .. Watches that reflect the

future

Cavalli watches have created a revolu-
tion in the eyeglasses through modern
and distinguished designs to which the
community of young people through-
out the world was attracted. The his-
tory of Cavalli is related to the year
1970 when the Company produced a
wide variety of eyeglasses besides the
women and men clothes as well as the
shoes, bags, perfumes, accessories and
shoes, all of which were characterized
with beauty additions which put the
first signature for the future vision of
Cavalli in these products.
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This brand can be identified in many of the
shoes advertisements which are performed
by famous women characters in the fashions
world, as well as many of the stars can be seen
wearing them in the movies and festivals, as
“Marccain” shoes enjoy a wide fame because
of their designs which are based on using the
colors, leathers and cotton fabrics. The Com-
pany markets its products throughout the world
through 85 stores spread in 16 countries, and it
recruits for this purpose more than 1000 spe-
cialized persons who have high competence in
the retail trading establishments throughout the
world.
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Giorgio Armani who was born in the year 1934
launched a number of the trade brands and ahead
of them comes “Armani” brand which is special-
ized in shoe industry. “Armani” provides to the
young people of different financial levels, vari-
ous and distinguished designs that satisfy their
aspirations. The offers of this most famous trade
brand among the youth community are available
in many area of the world continents particularly
“Armani” constitutes a distinguished presence in
the Middle East, Europe and the two American
regions.
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The Japanese “Kenzo Takada” estab-
lished the most famous French brand in
the world shoes design in the year 1970. It
was opened for the first time near the royal

palace in the capital Paris. The most fa-
mous brand produces products for all fam-
ily members women, men and children,
and it makes more details to make its
products as a portrait rich of inno-
vations. “Kenzo” owns current-
ly 9 stores while it opens by
the end of this current year
other 5, the prominent is in Abu Dhabi, Qatar and Jeddah.
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Galleries Lafayette..
The French brand with
distinguished style

Business and Finance Club — Dubai

“Galleries Lafayette” is ranked on the
list of top 100 brands specialized in
fashions at the world level. “Galleries
Lafayette” which was established
in the year 1890 by “Theofel
Badr” and “Alfons

Khan” gained

T);.m." 1y «Qﬁ\é‘}f Lﬁ),ﬂ\.i;» SNa0
Gos callall elal i el Lags T3S e g

O sasm Judy 53 20 A L yaia W )l

Aleal g2l ) uaie 555

strength and deep-rootedness in

the markets as a result of the strategic
acquisition and expansion plans. It
remains on the top in the light of its
offering the new modern fashions which
satisfy the different tastes. Galleries
Lafayette” is ranked on the list of top
100 brands specialized in fashions at the
world level, as it achieved 3,18 billion

dollars as net sales in the year 2006.

“Galleries Lafayette” owns 63 stores

and centers related to it throughout
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the world, and there are more than
12000 employees working for it. “Gal-
leries Lafayette” witnesses a new stage
in its long history, which was crystal-
lized through the four basic values:
courage, leadership, diversity

and passion. They are its

pivots in the expansions

towards new areas

in the world.
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Ahmed Seddiqi & Sons Group
Kingdom of Precious watches

Business and Finance Club- Dubai

Management of a company in a size
of Ahmed Seddiqi & Sons Company
is not easy matter, however Abdul
Majeed Seddiqi was armed with more
than four decades of experience.
In his capacity as a son for
the founder of Ahmed
Seddiqi &
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Sons Company, Abdul Majeed played an
important role in the luxurious watches
world. Abdul Majeed learnt the bases of
trading through his work side by side
with his brothers until he was promoted
to the position of vice chairman of the

Company in the year 2003.

With the fast growth of the Company,
Abdul Majeed held the position of chair-
man of the Company in the year 2007,
so he follotwed the step of his father in

leading the new generations to con-
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tinue such enthusiastic spirit for offering
the watches and jewelry of high quality.
The Group, despite its modest com-
mencement with one store in the fifties of
the past century, was able to expand

its business to include today more

than 50 luxurious trade brands

of watches spread in more

than 52 locations in

the United Arab

Emirates.
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Chanel .. The most prominent bag houses in terms of elegance
“Channel” House which was established in the year 1909, is considered as one
of the most prominent houses of elegance in designing women bags, the matter
that makes it the focus of attention by the society ladies, stars of small and big
screens. Offers of “Channel” of various products are spread in throughout
the world through 200 branches besides the high shopping windows, shops,
commercial complexes and main airports.

The best brands for the bags for this month.
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Alexis Fashion .. Courage in a handbag

Brazil has witnessed the start of the international
brand “Alexis Fashion” as the most prominent
official handbag companies and the daily usage

for women, of which designs are characterized
with the contrast colors and extraordinary de-
signs to form eye-catching bags which form at
the same time a qualitative addition to the wom-
an’s dress, the matter which made it gain the sat-
isfaction of the young people and stars of North
America, and opened the door widely before its
spread throughout the world, so “Fashion” has
become the distinguished brand for courage and
difference in women’s bags industry.
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Yves Saint Laurent .. Distinguished bags for man and women
“Saint Laurent” Company was established by the French “Yves Saint Laurent” the
most famous designer of fashions in the past century in the year 1962. The brand
“Saint Laurent” produces the unique and distinguished bags which found their way
to the businessmen and businesswomen offices and the houses of many famous
television characters. “Saint Laurent” bags have bright colors besides the black
color, so the men’s bags enjoy a masculinity smell, while the women’s bags are
mixed with advancement and imagination. Offers of “Saint Laurent” are spread in

its branches which are spread throughout the world.
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“Bougies La Francaise” .. The most spread in the
house
History of this company relates to France in the year
1902, when the desire of the families to decorate their
houses and their intend to candles. “Bougies La Fran-
caise” continued through the long years developing its
products to become today of the largest exporters in the
field of house candles and perfumes. The name of “Bou-
gies La Francgaise” has a distinguished effect due to its
connection with elegance and high taste, so between the
normal and perfumed candles of their different types
which amount to 1500 items, the Company sells its prod-
ucts to France and the world through 3500 distribution
points which are considered of the most famous stores
specialized in gifts, interiors and house perfumes uni-
versally.
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Blanc Des Vosges: accuracy in design and manufacturing

“Blanc Des Vosges” was established in the east of France in the year 1843, where it started
manufacturing and innovating the house requirements and gained the experience through the
time, to ensure producing goods of high quality, of the table covers, bathrobe, towels and all
family requirements and a lot of the interior accessories. This luxurious and famous brand in
this field is characterized with distinguished accuracy and advancement at the level of design
and manufacturing alike, the matter that made it ahead the choices of the high hotels which are
keen to about excellence in the furniture of their rooms, halls and restaurants.
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Yves Delorme : World of wonderful houses

This brand has built its skill and has gained the deep-rootedness of the name through more
than one and half century of the continuous time for five consecutive generations of the

owner family “Yves Delorma”, as it sells products of the house requirements today, through-
out the world, starting from the bedroom of covers, blankets, towels, to include the whole
house from the bathroom to the tables and the rest of contents and even the accessories of
the beautiful and artistic dimension.
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Events-Exhibitions and conferences

Business & Finance magazine, camera image occasions of the most
important events of social and economic, cultural and artistic
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Events-Funtions

Business & finance magazine, camera image occasions of the most
important events of social and economic, cultural and artistic
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“} Events-Cultural & Artistic

Business & finance magazine, camera image occasions of the most
important events of social and economic, cultural and artistic
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